
 
 
 
The Industry Has Spoken: 
Winter Las Vegas Market was an unprecedented success! 
Read what exhibitors and buyers are saying about January 2008 Las Vegas Market 
 
TENANTS/EXHIBITORS: 
 
Ashley Furniture 
Ron Wanek, Chairman 
“It was a very good market. We found that people coming in had particularly great attitudes, and when they have 
great attitudes, they write business.” 
 
Lexington Home Brands 
Phil Haney, Chief Executive Officer 
“This was our first Market in Las Vegas and the results were beyond our expectations. The traffic in our space was 
unbelievable and over half of the dealers we saw were new customers for us, people we had not previously reached. 
In addition, we saw dealers from all over the country. This is not a 'West Coast regional market.’ This is truly a 
national market and we are thrilled to be a part of it. We cannot wait for the next Market in July, as we move to our 
permanent space in Building C and launch Mar-a-Lago, the latest Trump Home collection, with Donald Trump in 
attendance.” 
 
Leggett & Platt/Consumer Products Group  
Rob Woods, President 
“It was one of the best we've experienced since the market's inception. What struck me immediately was the 
attendance by major east coast retailers. At the beginning of the first day, we saw majors such as Sleep Country 
Canada, Sleepy's, Federated and Rooms to Go. Quite a surprise, and in my estimation, a huge breakthrough. I was 
amazed at the international contingency. Our final attendance numbers were on par with the January '07 market, but 
the "makeup" of these buyers was by far the strongest we have seen thus far. And, I noticed that many companies 
came this time with a large entourage. It also amazed me that, in the face of a very challenging economy, buyers 
were so upbeat. They may have mentioned how difficult business was, but they didn't dwell on it, and were eager to 
discuss, and write orders on new offerings. I think that speaks volumes on the quality of the attendees, and the fact 
that these people know there is business out there, and only those that promote and drive the business will succeed.” 
 
AICO 
Michael Amini, Chairman and Chief Executive Officer 
“We just concluded another very exciting market in Las Vegas WMC. Our traffic was excellent and our 
written business well ahead of our forecasted goals. We are anxiously awaiting for upcoming and grand opening of 
our showroom in the new and beautiful building "C" in July. The new showroom would be on the 16th floor and triple 
in size and as everyone expects an extraordinary and full of surprises." 
 
Universal Furniture 
Roland Maddrey, Vice President of Sales & Marketing 
“We successfully introduced two new collections at Las Vegas Market and received strong commitments. The major 
buyers were at Las Vegas Market where we saw more participation from the East Coast than we had anticipated. We 
know with Las Vegas Market’s location there would be more major West Coast buyers who did not attend the 
October High Point Market, but the East Coast traffic was a surprise. There was a strong response from the Top 
100—the ‘who’s who’ was at Las Vegas Market.” 
 
 
 
 



 
Rowe Furniture 
Stefanie Lucas, President and Chief Executive Officer  
“As this was our first time showing in Las Vegas, Rowe was very pleased with our traffic and our customer response.  
We look forward to being in our permanent space in Building 3 in July.” 
 
Huntington Furniture 
Eric Easter, Chief Executive Officer 
“We saw many new customers and further cemented relationships with present accounts. We had retailers from 
across the country attend. We were very pleased with the results and look forward to Building C opening in July. The 
Las Vegas Market will be very important to Huntington Furniture for many years to come. We are extremely happy 
we made the decision to show in January.” 
 
Magnussen Home 
Don Essenberg, Executive Vice President  
“We were please to again report an increase in sales for this last January Las Vegas market.” 
 
Guildcraft 
Larry Quilling 
“This Market for Guidcraft was excellent, and we could not have been happier. We saw all the majors we anticipated, 
plus a lot of accounts from Mexico. Our regular accounts were also there is force.” 
 
A.R.T. 
Ed Grund, Chief Executive Officer 
“Our orders, commitments and interest in new groups and collections shown in Vegas were the best we have 
experienced to date. 90% of our major retailers were in Vegas and visited the showroom.  We were pleased with the 
outcome.  We wrote orders shipping to Dubai, Mexico and Puerto Rico, so the market’s results with the international 
buyers are working. Keep it up!” 
 
Acme Furniture  
Bob O’Neill, Vice President  
“Once again ACME experienced the best show in their history at the most recent Las Vegas market.  We saw more 
buyers and wrote more orders then ever.  The amount of top 100 customers present was phenomenal. The buzz was 
that anyone not showing at the Las Vegas market is definitely missing the boat. The promotions such as the 
$250,000 giveaway, free car and parties make everyone happy. Happy buyers make for great markets.” 
 
Dale Tiffany 
Ken Kallet, Executive Vice President 
“We had a 27% increase in written transactions over previous January. We also saw an increase in International 
retailers, especially from Mexico, South and Central America, and wrote some nice orders with them.” 
  
Abbyson 
Yavar Rafieha, Vice President of Sales & Marketing 
“This has been the best show yet—traffic growth has increased over the last shows. Buyers are finally seeing what 
World Market Center is all about, that this place is the future. We have been noticing more international customers 
from Mexico and Canada. We have also seen an increase in customers from Florida, New York, North Carolina and 
Chicago which is a very good cross section of the U.S.  We will triple our showroom space in July to 9,000 sq. feet 
with the opening of Building C. We will have the complete package including office and home theater. The “total 
home” for lifestyle and living will be housed in Abbyson’s new Building C showroom and we will keep our rug line in 
Building A.” 
 
Michels Furniture 
Irwin Allen  
“The World Market Center continues to do it right.” 
 
OneCoast 
Ted Teele, Chief Executive Officer  
“We doubled our numbers from last January Market. This was a great show.” 
 



 
 
 
Furniture Classics Limited 
Alex Boyer 
Norfolk, VA 
“Yesterday was our best day in Vegas ever. Traffic was incredibly strong. We have some heavy hitters coming back 
to see us again and indicated commitments.  We also saw a significant European buyer that we are excited about. I 
am happy to see Las Vegas Market grow and deliver a more diverse customer base.” 
 
Human Touch 
Andrew Cohen 
“What makes a market a success for Human Touch is both the quality and quantity of attendees. The Las Vegas 
Winter Market had both—and because of this— we had our best order writing and attendance ever!” 
 
Twenty Gauge / Style de Vie  
Jean-Christophe Hryb 
“We finally decided to exhibit here after coming as a visitor to a couple of markets. The traffic seemed good and we 
were able to get a good location, and I think long term it has a lot of potential. We used to do High Point, but we 
pulled out. We had been there long enough, about 6 or 7 years. We feel like for what we do, this is a much better 
match. Because of the economy, people are probably more cautious. But they’re here to source out some new 
vendors even though they’ll likely be more conservative in spending.” 

 
Form and Pheremone  
Christopher Marley, Chief Executive Officer 
“For us, a big part (of showing) is making strategic relationships. Immediate sales doesn’t necessarily translate that a 
show was a success. We’re three hours in on the first day and it’s already been a success. This has been the most 
comfortable show we’ve ever done in terms of being able to easily get around town, driving, etc.” 

 
The Polo Art  
Jaoa Pinto, President 
“We are a Porteugeuse company with representation all over the world. We came to Las Vegas because people told 
us we’d do well. Our product is modern and people told me Las Vegas is the place to sell modern. The atmosphere is 
really nice here compared to other shows. I’m really impressed.” 

 
The Little Dane  
Karin Wood, Importer 
“This market is good, but I can’t predict the future. If the show goes well, we’d like to come back. Compared to other 
shows we do, it’s different.  We get appointments with clients in other markets because we have a base in those 
cities. But we’ve been busy here.” 

 
Revman/L’Erba  
Shannon Smith, President of L’Erba 
George Kerpon, Director of New Business, Revman 
“A year ago the president of Revman and I (George) toured World Market Center. We thought we’d try it this year 
and put our best foot forward bringing in L’Erba. We see World Market Center growing in the next few years. We see 
it being THE market. Las Vegas as a destination is the place to have a market because location is key. We’re coming 
back to summer market!” 
 
White Orchid 
Elvis Mirzaie, Vice President of Sales 
“Las Vegas has been very important to us. We introduced our brand. We introduced our manufacturers. Las Vegas is 
the future of the industry. Our expectations are always high. This has met and even exceeded them.” 
 
Pasha Home Fashions  
Sam Pasha Kural, Owner  
“The action is here!”  
 

 



 
 

Eangee Home Design 
Stephen Godfrey, Marketing Director 
“We are a fair trade and green company. We’re a new company … and this has been a great experience for us. The 
green movement has taken off in the last 3 to 4 months. It’s been wonderful to see all the other green exhibitors here. 
We’ve made a lot of contacts and made some sales. We’re very happy with how it’s gone. We’d love to come back 
again.” 
 
Napa Home & Garden  
Peter Wakefield Jackson, Vice President/National Sales Manager  
“World Market Center is really building the right core of exhibitors.” 

 
Napa Home & Garden  
Jerry Cunningham, Chief Executive Officer 
“Las Vegas is quickly becoming the Atlanta of the west for home décor.” 
 
Riverside 
Linda Owen, Vice President of Marketing 
Fort Smith, Arkansas 
“This Market has been very good.  We sell bedroom, home theater, home office and occasional tables, in the mid-
high end range.  The mood overall has been upbeat and positive.”  
 
Canaco Tlaquepaque  
Pascual Aldana, Owner 
Mexico 
“We wanted to participate at this market because it’s the most important furniture show in the United States. This 
week has been good so hopefully this summer will be just as good. Serious buyers are here and this show is making 
money (for us). This is a great show … and selling to Americans, this is the best show in the States.” 
 
Novoa  
Eduardo Novoa, President 
“We feel that Vegas has more of a future than High Point. So far this market has met our expectations. Compared to 
High Point, which is a very small town, Vegas is better. The area is much bigger here and the temperature is perfect. 
All of the information we received before coming is very different from the other shows.”  

 
Mesquite Territory  
Susan Walsh, Partner  
Gustavo Olivaz, Partner 
“We came as buyers last year. This is our first wholesale show. There is a nice mixture of buyers here … and the 
quality of customer we need is here.” 
 
Crown Mark 
Joseph Ngo, Vice President 
“There has been very good traffic… steady. We’re very busy. We’re pleasantly surprised and it’s better than we 
expected. The traffic here was much better than the other markets we participate in. I will be back because of my 
business.” 
 
Ecotots/InModern 
Bud Axley, Vice President of Sales 
“Las Vegas is definitely a market we needed to pursue. Given the fact that we’re eco friendly we thought this would 
be a starting point. It’s been quite good to be in this venue. Las Vegas is becoming a much more significant venue for 
furniture.  The week is going quite well. The quality of prospects have been very good.” 
 
Just Peruvian, LLC  
Claudia Pierson, President 
“This has been a very good show. I was in Atlanta last week and you can’t compare them. We had a great show here 
last July. We decided to do Vegas again because I thought maybe people would recognize us. For sure I’m coming 
back in July.” 



 
Kathy Ireland Home by Martin Furniture 
Vanessa Martinez 
San Diego, CA 
“We’ve been here since the opening of Building B. We also have a showroom in High Point where our major 
customers are still going, but we don’t see new buyers there. We see a strong east coast presence at High Point and 
a strong west coast presence here, but I believe that Building C will be the major turning point.” 
 
JW Pike, Ltd.  
John Pike, Founder and owner 
“Our best first day here… Las Vegas is a much friendlier city than High Point.” 

 
Ounoya Sofa 
Vincent Zhu, Sales Manager 
“World Market Center is the future of the furniture center.” 

 
Thirstystone,  
Wanda Mertes, Director of Sales 
“There is a nice vendor mix that’s driving traffic.” 
 
Brazil Pine Furniture 
Rodolfo Leiton, U.S. Sales Manager 
“We came to this show because we are looking for new markets to expand into and we think World Market Center is 
growing to be an exciting market and we want to be a part of it. We’re happy with the traffic, we have had several 
good customers and our customer connections are evolving and going well. We definitely want to be here again.” 
 
Aha Crystal / Halama Glass  
Alvaro Hurtado  
“We feel that World Market Center is going to be the name of the game, especially in the West with the plans they 
have to expand. You gotta be here! We are investing here because we know this will be the show. We are getting a 
more upscale buyer at this market.” 
 
Fuchu Furniture 
Kazunori Kawamoto, President 
Redmond, WA 
“This is our third time at Las Vegas Market. We’ve had a great experience so far. The quality of buyers is getting 
better from market to market. We are interested in leasing a permanent showroom in Building C. We don’t exhibit at 
other markets. We see lots of repeat customers -- three times a charm! We will return next market. Considering the 
future expansion, Las Vegas is a better choice than High Point.” 
 
Englishman’s 
Mike Howarth 
Atlanta, GA 
“This is our first time at Las Vegas Market. It was busy yesterday afternoon and it picked up again this afternoon. We 
are here to see new buyers and are seeing more from the West Coast and international.” 
 
Pine Cone Hill 
Theresa Deniz  
 “We’ve been here since the opening in 2005. So far this market has had good, steady traffic. We’ve had lots of 
designers and lots of buyers looking at our products.” 
 
India House 
Sean Keane 
Conyers, GA 
“We are at Las Vegas Market for the long term. We see that World Market Center is the future of the industry. When 
Building C opens it will be a whole new ballgame.” 
 
 
 



 
Berg Furniture 
Catherine Willey 
Barrington, NJ 
“This is our fifth show here at Las Vegas Market and the traffic is excellent. We have very good shows here. We meet 
new people here, not at High Point. All our customers like coming here. We think that Building C will be the shift. We 
gave up our permanent showroom in High Point and only do the temp show there.” 
 
Amisco Industries, Ltd  
Rejean Poitras,  
L’Islet (Quebec) Canada 
“We introduced 2 new product lines at this Market, so our reps brought a number of our buyers and we have seen a 
lot of buyers overall. We are happy with attendance. We have showrooms in High Point and Toronto (we are a 
Canadian company) and we introduced these lines in this month’s Toronto market as well. This Market has definitely 
been the best for us.” 
 
Charlie Wrobbel 
Decopots.com 
Bellvue, CO 
“This is my second time exhibiting at Las Vegas Market and I will be back. I am finding good traffic, even though it’s a 
little lower than average. I saw more traffic yesterday than I saw all week at High Point.” 
 
Theresa Wong 
Hebi Arts 
Oakland, CA 
“I’ve been to many Las Vegas Markets and this one is going pretty good. Las Vegas Market is a growing market. I’ve 
seen better west coast representation here because of the location. We’ve had good new business and repeat 
business. I like this venue the best versus the other temporaries, but I have a permanent showroom in Building C.” 
 
Just Peruvian 
Claudia Pierson 
Columbus, OH 
“Las Vegas Market is much better than Atlanta. We are placing more orders and are seeing new and existing buyers 
here.” 
 
Knú 
Zeeland, MI  
“This has been a good Market for us.  We’ve had big international buyers express interest, as well as many smaller 
companies. And designers have been gushing. We will plan to exhibit at least once a year. The ROI pans out.” 
 
Legare Furniture 
Stephanie Nipp 
Fort Worth, TX 
“The show is going well so far. This is my first time in the Living Green section. We will have a permanent showroom 
in Building C opening in July.” 
 
K&K Tabletops 
Saro Sepiliay 
Los Angeles, CA 
“This show is better than in the past and I’ve seen more and new buyers, but have had more reorders than new 
buyers… I do like that Las Vegas Market does the little things for the buyers like free coffee and other things to make 
their experience better.” 
 
Jiti 
Byron Mogollon 
Los Angeles, CA 
“The show is going well so far. We’ve received some good leads. This is our 2nd time at Las Vegas Market. We’ve 
seen good quality buyers and good traffic.” 
 



 
 
 
 
INTERVIEWS WITH RETAIL BUYERS & DESIGNERS 
 
Nebraska Furniture Mart 
Steven Riley, General Merchandise Manager 
“It’s easy to work in Las Vegas. We hit nearly every showroom on every floor. I saw a lot of new introductions in 
January’s Las Vegas Market that are strong, including those spotted at Ashley and Standard. I brought 11 people to 
Vegas. Some new vendors that caught our eye included Blue Fish and Omnia Leather who had that lifestyle look. 
The hotel rooms are a better value in Las Vegas. It is a very viable market.” 
 
City Furniture 
Keith Koenig, President  
Tamarac, Florida 
“We’ve come to every Las Vegas market, that’s two a year, since the beginning. We always see a lot of great new 
product at every (Las Vegas) Market. But we also benefit from networking with fellow retailers and suppliers to gain 
insight of what’s working for other people. We share what’s working for us. And that interchange is always very 
valuable, but particularly valuable now, with a challenging economy, to gain some sense of the global impacts of our 
economy and what changes might occur over the next period of time. We come not only for the products and trends 
and product decisions but also to have the opportunity to network and learn what’s current in our industry.” 
 
Expo Design Center (Home Depot Company) 
Cathy L. Leung, Accessory Buyer 
“Almost all of our merchants are here. Las Vegas is getting better each market. We prefer January Markets because 
it works best for new product cycles and we also see more new introductions. I really like how Las Vegas Market is 
organized by product category making it easier to see more. We have 6 buyers in Las Vegas this week.” 
 
Jerome's Furniture 
Ann Navarra, President 
San Diego 
“We have seen a lot of good, high quality products. With all we see here at Las Vegas Market, I don't feel the need to 
go anywhere else. They are improving this market every time I come, including the services, the assistance with 
housing, improvements in transportation and logistics along with amenities for buyers.” 
 
Jerome's Furniture 
Stefanie Venter 
Assistant Buyer  
"Everything has been every exciting at this Market and we have found a lot of great products." 
 
Drexel Heritage  
Becky Bennett, Accessory Buyer 
Colorado Springs, Colorado 
“I just felt that with the addition of the permanent showrooms it would be advantageous for us to come. (Las Vegas) 
just keeps adding every year and it just gets better every year. It’s a concentrated area where you can purchase your 
items and see the products. In our other markets, you run around a lot more. So it’s nice to have everything in one 
location.  
 
Drexel Heritage  
Ann Fetsch, Owner 
Colorado Springs, CO 
“It’s interesting to come to see the green seminars and see the living green section of the exhibit. Those were 
advantageous for us. We are just in the beginning stages of learning about (green). But the seminars sounded very 
appealing to get some education and to learn about it. One of the appeals of coming here is the location of the 
market. It’s closer to Colorado. There’s more access to goods and services.” 
 
 



 
 
Dinesh Jain 
Pushpsons International 
New Delhi, India 
(International Buyer) 
“This is my first time at Las Vegas Market and my experience has been good so far. I also attend the New York 
market, but feel that Las Vegas Market is much more organized, especially because they are so international-
friendly. I will be back for the Winter ’09 Las Vegas Market. Overall I am satisfied with my Las Vegas Market 
experience. I buy primarily home furnishings and rugs and have only been to Buildings A and B so far.” 
 
Rainbow Design 
Gina Leavey 
Owings Mills, Maryland 
“I am shopping for new lines and am getting re-acquainted with old vendors. If I find 1 or 2 really good pieces at 
Market, I consider it a worthwhile trip and I’ve definitely found them here. I used to go to High Point, but now this is 
my primary market. I usually only go to Market once a year, but I am open to coming in July if the new tenants in 
Building C are of interest to me.” 
 
Renae Rike-Fee/James Fee 
Elizabeth’s on Broadway 
North Dakota 
“This is our first visit to Las Vegas Market. We also attend Atlanta, Columbus and Minneapolis, but there is no 
comparison with Las Vegas Market. This will probably be our primary market. We are gift buyers focusing on home 
interior design and small furniture.” 
 
Burton James 
Mark Landres 
Los Angeles, CA 
“This is my third time at Las Vegas Market and it’s better than the LA Mart.” 
 
Margot Weyhe 
Margot Weyhe Interior Design 
Cleveland, MN (Minnesota) 
“My experience has been good so far. This is my first time at Las Vegas Market and it’s meeting my expectations. I 
shop for accessories and I do spend a lot of time at the LVDC. Las Vegas Market is definitely better than other 
markets. I will be back next January.” 
 
Mirage Events 
Jesus Perales 
 (International Buyer) 
“This is my second time at Las Vegas Market. I also attend Atlanta and Dallas but Las Vegas Market is better and 
has more selections. Las Vegas Market is growing every market and offers new products and manufacturers. I’m in 
interior design and am shopping for decorations and accessories. The international services, accommodations and 
events here are terrific. The fact that Las Vegas Market provides free food for international buyers is great. I come to 
the US three to four per year. This market is the best!” 
 
Cindy Bernstein 
Design Endeavor 
Newcastle, WA 
“This is my first time at Las Vegas Market. So far, it’s been a great experience. I am finding everything ok. I also 
attend the Seattle gift show and am familiar with the LVDC. I will spend two days at Las Vegas Market. “ 
 
Dan Hicks 
Andrea’s Furniture 
“Las Vegas Market compares very well to High Point. Here, I see all the products I’m looking for...and I am happy so 
far with my Las Vegas Market experience.” 
 



 
Bulloch Drug 
Christine Vickers 
Cedar City, UT 
“I’ve been to every Las Vegas Market since they opened. I also attend Dallas Market but I think that Las Vegas 
Market is much better. I buy floral and lighting and if Las Vegas Market ... and I mainly shop for gift and accessories 
and the Vegas Accessory & Gift section seems better this market.” 
 
Young Choi 
Sleep EZ Mattress Co. 
California 
“I’ve been coming to Las Vegas Market since it opened. Las Vegas Market is great and keeps improving. I shop for 
bedroom sets, recliners and accessories.”  
 
Interiors by Fran 
Bob Kenison 
Kentucky 
“This is my third time at Las Vegas Market. I also attend High Point twice a year, but it’s not user-friendly. Every year 
Las Vegas Market gets better and better and the transportation and hotel rooms are much better here so I will come 
back.” 
 
Leather Direct 
Paul Evans 
Utah 
“This is my second time at Las Vegas Market. I was here one year ago. I make it a day trip so I only get to see a few 
manufacturers. I shop for leather products and home theater selections. The exhibitors here are great and I don’t 
attend any other markets. “ 
 
Third Coast Furniture and Futon 
Jan Carpenter 
Portage, Michigan  
“I am here to find new products and spot trends. I am looking for dining, bedroom, juvenile and upholstery lines. This 
is an interesting market. I usually go to High Point, but I like this a lot better. It is much more condensed and there is 
a lot more to do after Market ends each day.” 
 
Sweet Magnolia Antiques 
Jill Cox 
California  
“This is my first time at Las Vegas Market. I attend Atlanta once a year and I also attend San Francisco but feel that 
Las Vegas Market is better. Here I’ve found different products that are better quality, as well as more home 
furnishings. I buy small furniture and accessories.” 
 
Designs By Lucinda  
Lucinda Sandoval 
Rancho Mirage, California 
“I came this Market to see what’s been happening here. I was here 2 years ago and it is so much different now. So 
much bigger! I am looking for accessories, bedding and furniture and am finding everything I need.” 
 
Sueno 
Mary Liekefet 
Los Angeles, California 
“I am buying for my furniture store in LA – furniture, rugs, lighting and accessories. I find a lot of the stuff that I need 
here. I’ve been coming every market since the first and I don’t attend High Point anymore. I also attend the major gift 
shows around the country.” 
 
 
 
 
 



 
 
Touches of Character 
Karen Deegan 
Las Vegas, Nevada 
“I come to Las Vegas Market to educate myself and see what’s new. You have a very good seminar program––if you 
want to have a better business and improve marketing and sales, you should attend––after all it’s here for us.  I have 
been coming for several years have seen a lot more innovative design and new products at this market. I am 
interested in the natural theme. I am a decorator and come to the Design Center during the year. It is a really great 
and will be a word class design center when it is done. I knew about the cash giveaway before market. It didn’t 
influence my decision to attend but it makes the week more exciting.” 
  
Saliga Design Company 
Wendy Saliga 
Orlando, FL 
“I come to Market to see new products and vendors. I went to Surfaces last year and noticed Las Vegas Market, so 
this time I came early to attend both. I am looking for furniture and found everything I was interested in. I even found 
new resources.” 
 
Reclinerland Inc.  
Marsha Reeves   
“I’ve been coming to Las Vegas Market since it opened in 2005. Every year it just keeps getting better and better. I 
can’t think of any suggestions on how to improve my Las Vegas Market experience. I am an accessory buyer and 
Las Vegas Market has so much more. I haven’t yet been to the Vegas Accessory & Gift section, but am familiar with 
it. I am not aware of the cash giveaway. “ 
 
Lazaro Garcia 
Gails Furniture 
Goodyear, AZ 
“We are here to see new products and meet with our existing vendors.  We shop for furniture, case goods and 
upholstery and we find everything we need here.  It’s good.  Also, all the companies we want to see are here.” 
 
Robert Aviles 
Robert Aviles Interior Designer 
Las Vegas, NV 
“I am local so I always come to Market.  I also shop/utilize LVDC between Markets.” 
 
This and That Surroundings 
Bob Catalano 
California 
“This is my third time at Las Vegas Market. I also attend Los Angeles and San Francisco markets but Las Vegas 
Market is much better.” 
 
Azu 
Joe Shrum 
Bend, OR 
“This is my first time at Las Vegas Market and so far, so good. I’m a gift buyer. I understand Midwest is going to be a 
tenant here, which is good.” 
 
Victori Ana 
Marilyn Mojahed 
California 
“I’ve been to every Las Vegas Market, but this is my first time in the Vegas Accessory & Gift section. I will be back in 
July. The transportation here is wonderful. Las Vegas is superior in its shuttle service.” 
 
 
 
 
 



 
 
Tree Broker 
Deborah Schow 
Utah 
“This is my first time at Las Vegas Market and my first time at any market. I have found new ideas and manufacturers 
here and will be back.” 
 
Household Furniture 
David S. 
Lake Charles, Louisiana  
“This is my fourth time at Las Vegas Market. I buy general furniture and am finding new west coast vendors here.” 
 
Acentos Hatillo 
Ismael Amador 
Puerto Rico 
“This is my first time at Las Vegas Market. I heard about this market from word of mouth. Here I’ve found better and 
newer products and have seen more accessories and all furniture. I will come back once a year.” 
 
Constantini’s 
Debbie Brackett 
Ironwood, Michigan 
“I buy furniture, bedding and lighting. This is my third day at market, but my first time at the MGM (temporaries). I 
really liked the free lunch today. Las Vegas Market is getting bigger. This is the only market I attend. I will be back in 
July.” 
 
In House 
Wayne and Pam Chisholm 
Ontario, Canada 
“We’ve had a great experience so far. This is our second time at Las Vegas Market and our experience then was 
very similar. We also attend the New York and Toronto shows. We wish Las Vegas Market had more furniture related 
accessories and gift. We see all our manufacturers here. We don’t have any suggestions for improvement. We will be 
back in July.” 
 
Scan Home Inc. 
Carl Propes 
Alaska 
“I go to both Las Vegas Markets each year and this has been a good market so far. The logistics and transportation 
are good here. There are not enough elevators during peak times. “ 
 
Spacecrafters  
David Arlich 
California 
“My Las Vegas Market experience has been good so far. This is my first time here and I do not attend any other 
market. I shop for bedding and bedroom sets and all my manufacturers are here so I will be back in July.” 
 
Encore Home Décor, Future Touch 
Gregory Peterson 
Garden City, Idaho 
“We’ve been here before and every market gets better and better. This is the only market we attend and we only 
attend once a year. We shop for home entertainment, gift and home decor. All our manufacturers are here.” 
 
Down East Home and Outfitters 
Kim Doughman 
Salk Lake City, Utah 
“Down East is a liquidation store so we come here to find new suppliers and new products. We shop the MGM for 
lower-end products that we sell as new products and then we shop WMC for our liquidation offerings. We always find 
new items here. It is definitely worth coming. We also shop Canton, China and High Point. We will definitely be back 
in July.” 



 
Sterling Watts Design 
Howard Watts 
Duluth, Minnesota 
“I come to Las Vegas Market to find new products. I predominantly sell furniture, which you have a great selection of. 
Overall, I am very happy with Market. I was really impressed with the MGM Pavilion and this market is easier to deal 
with than Dallas and High Point. The party last night at the MGM Pool was wonderful. We only do Market once a 
year, but we will definitely be back next year.” 
 
Avitatt 
Enrique Fabregas 
San Diego, CA 
“I’ve been coming here twice a year since the beginning. Everything is here at Las Vegas Market.”  
 


